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Reference: new positioning by PVCplus campaign 
1997 - 2003
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State of the art communication, basic rule: 
„Promote the benefits, build trust“
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Like a company the PVC industry informs about the
benefits of products as well as about CSR activities
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Soft PVC –
contents of fixed communication concept

1) Target

2) Target audience

3) Motives / media plan

4) Evaluation

5) Financial contributions

6) Summary
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1) Target

Option „Stop Erosion“

� To adress specifiers of users of soft PVC and their

professional customers

� To create acceptance to decide in good faith for soft PVC

� And to communicate arguments in favour of soft PVC 

also to sceptical persons and  to opponents
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2) Target audience

Professional specifiers along the value chain (B2B)

Especially from the sectors: 

� Architects

� Specifiers for construction in local authorities

� Retailers (also because of stationary and toys)

� Producers of sign posts and stickers

� Car makers

� Producers of electric appliances

� Medical sector (nurses, doctors)
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Elements of the campaign:  

� Advertisements, e.g. SPIEGEL, Architects magazins

� (Micro-) website, to supply further information 

� Personal dialogue, e.g. workshops

� Master presentation

� E-mail newsletter

� Direct mailing, e.g. Starke Seiten (PVC Today)

� Elements for companies to contribute

(Give-aways, advertising space on tarpaulins, etc)

3) Motives
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Six motives selected:

PVC SOUNDS GOOD

PVC PLAYS ON THE TOP (DRAFT)

PVC PROTECTS HELPING HANDS PVC PLAYS ALONG

PVC MAKES SAFE  (DRAFT)PVC IS COOL



Website
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Promotion by soft PVC, made with DINP, recycled to bags

end of September - November - > 1.000.000 contacts estimated

115 trucks with advertisements on German motorways 
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Environmental managers of retailers and industry, e.g. from

BASF BMW
Bosch Evonik
Exxon Hagebau
IKEA Tetra Pak
Raumedic Renolit
Kaisers Tengelmann

„Reputation management regarding consumer and 
environment protection“ incl. presentation VinylPlus, facts on soft PVC 
workshop, July 12 / 13, 2011 
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„Weich-PVC-Ticker“ - electronic newsletter for value chain
since August four editions, 600 people in PVC industry as target,
general managerment, marketing, PR, experts from AGPU data base
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Direct mailing - Facts on soft PVC sent to ca 2,000 professional users in 
Germany, architects, public administration, retail, industry



Direct mailing to specifiers - 35,000 copies of each edition Starke 
Seiten/PVC TODAY – magazine, telling emotional stories about benefits of 
products
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Question: There is a communication agency of the PVC branch with the name Initiative PVCplus. Have you noted adverts of PVCplus? What were the adverts 
about?

Basis: All respondents (initial questioning: =86; second questioning: n=79); Values in %

„adverts noticed?“

4) Evaluation
Recognition of advertisements significantly increased to 84%
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Question: Have you recently heard, seen or read reports or contributions all around Soft-PVC? / And were the reports about Soft-PVC rather positively or rather 
negatively?

Basis: All respondents (initial questioning: =86; n=79); and respondents with media recognition (n=55 bzw. n=58); Values in %

Tone of messages?
(Basis: respondents that recocnized news)

Media recognition

Media recognition of „soft PVC“ increased to some extent, from 
perspective of respondents: tendency to more positive messages
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5) Financial contributions
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Comprehensive communications concept:

� Emotional promotion of benefits, 

� Trust building with stakeholders

Adressing Germany in 2011

� Target met “Stop Erosion”

� Recommendation to continue 2012 

� Option to extend to Europe 2012

6) Summary
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You‘ll find further information at www.pvcplus.net.
We would be delighted to meet you and have the oppertunity of
explaining our services to you in person without any obligation. 
We‘ll keep it uncomplicated and to the point.

PVCplus
Kommunikations GmbH
Am Hofgarten 1-2, D-53113 Bonn
Phone: +49 228 23 10 05, Fax: +49 228 5 38 95 96
www.pvcplus.net, pvcplus@pvcplus.net


